THREE BRANDS, ONE
VISION
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Nourish through intligent nteractons ﬂO ura g
bem estar bem ENRICH

NOT EXPLOIT.
(It’s in our hands)
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We measure our
emissions of CO, from
the extraction of natural

resources to the post-
consumption disposal

Our commitment is to
reduce our relative
emissions by 33% until
2020 (vs 2012)

We support projects
that have social and
environmental benefits
to offset the emissions
thatc oul mkn 6t
avoided.



OFFSET
2,8 MILLION TONNES OF
GHG




Ecoefficient
cookstoves
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