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The world is changing




We face collective global challenges
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http://www.bridgestone.com/index.html

Vision 2050

9 billion people living well,
within the limits of our planet,
by mid century

By 2050, business should be
measured by its ‘True Value’ and
should use ‘True Costs’ and
‘True Profits’ inits i
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».~ Collaboration with the financial sector
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Energy
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LCTP' COUld take US . Infrastructure

Renewables

65 % e _ LCTPIi could support
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