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POINT OF VIEW, '/

ACCOUNYING COMPTABILITE

LVMH finances PhDs based upon a «strong
sustainability» approach regarding natural capital:
o Economic development is dependent on natural capital

o Capital of various sorts (human, natural, finances,.) cannot be
Interchanged

1. «Integrating biodiversity into business strategies. The
Biodiversity Accountability Framework »
(J. Houdet, 2009)

2. « Biodiversity and organisations’ strategy: developing tools to
manage multiples and intertemporal relationships»
(C. lonescu, 2015)
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k.5 NEXT STEP: IN-BERTH SPBIDY

IMPACTS AND DEPENDENCIES TOWARDS NATURAL CAPITAL:
EXAMPLE OF A PERFUME

) oy j

Iy

.
= = 3 ——
e W —
e
= —— -
= o =
=k 3
=
= 5
—~—= ,
= Cases Srmgm
e =
Srmligetamn S T —
E e
—tt
— e e e =
Al === =
& — cmmbe B =
= [—— -
—— e

o e g . - s -

A LA 2w AR T A S ¥ howw — T RS




SIS E  _ INITIATIVESIFO PRESERVE Nf

| ¢ ENVIRONMENT

NATURAL
CAPITAL
‘ COALITION

THE DRAG‘?}LY INITIATIVE
B

4

ﬁ HELMHOLTZ

CENTRE FOR
ENVIRONMENTAL
RESEARCH - UFZ




IV E

i1 ¢ ENVIRONMENT

== | =~
§ l] Laba bor VR b i o

| | o




¢ ENVIRONMENT

ABS

The Nagoya Protocol is based on the fundamental
principles of access and benefit-sharing (ABS) and
seeks to regulate relationships between providers
of genetic resources and those using these
resources for research and development purposes.
its objective is to ensure that agreements
between these parties focus on conserving
biodiversity and protecting the traditional
knowledge associated with genetic resources,
while promoting the fair and equitable sharing
of the benefits that may result from the use
of those resources. As defined by the Nagoya
Protocol, “genetic resources” include derivatives of
natural resources, such as plant extracts, which are
much valued by the cosmetics industry. Although
provider countries have high expectations relating
to the effectiveness of the Protocol, especially
when foreign companies are involved, not all of
these countries have enacted legislation for ABS
policies at the national level

During this transitional period, and in the spirit of
transparency, LVMH has directed its attentions to
the operations of its supply chains and has asked

Using natural substances in
the cosmetics industry and

implications for access
and benefit-sharing

ACCESS AND
BENEFIT-
SHARING

Promoting fairness and equity

the Fondation pour la Recherche sur Ia Biodiversité
(FRB), a French foundation for scientific cooperation
on the issue of biodiversity, to coordinate an
analysis of the issues involved, bringing together
a multidisciplinary group of experts including
specialists in economics, law and sustainable
development. Drawing general lessons from case
studies of two supply chains, these experts have
proposed courses of action based on practices
already put in place by LVMH, the legal framework
in force, as weil as general principles of ethics and
sustainabie development. This document briefly
outlines the results of that analysis and includes
recommendations for the application of ABS
principles, especially with respect to the supply of
ingredients for cosmetics, when

the countries concerned

have yet to establish

iaws and reguia-

tions along these -
FRB

FONDATION
POUR LA RECHERCHE
SUR LA BIODIVERSITE

LVMH is a member of the Board of
Directors and of the Policy Advice
Council of the Fondation pour la
Recherche sur la Biodiversité
(FRB), the French Foundation for
Research on Biodiversity.
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‘ Ent - Score global Evolution par
q“ CDP nepnise Biodiversite rapport a 2013
LVMH* 3,17
ORIVING SUSTAINABLE ECONOMIES
Michelin 2,22 —
Orange™ 2,09 —
Deforestation-free supply chains: kbl 2,47 —
ici 1,26
from commitments to action. Publicis ’ -
Renault 1,60 —
Safran 1,45 >
Sector leaders 2014 Saint-Gobain 1,80 —
Schneider Electric 1,46 —
Agricultural Products Cargill T — 1,38 _..\
Food & Staples Retailing J Sainsbury Plc Solvay 1,53 Ny
Hotels, Restaurants & Leisure Sodexo
Household & Personal Products ~ SCA Engagement
Industrials & Autos Dai Nippon Printing Co., Ltd. reconnu
Materials UPM-Kymmene Corporation J s b ;E
Media Reed Elsevier Group
Packaged Foods & Meats / Nestlé*
Brewers and Soft Drinks
Packaged Foods & Meats / Unilewver plc*
Brewers and Soft Drinks
Retailing Marks and Spencer Group plc
Textiles. Apparel & Luxury Goods LVvMH
STRATEGIE
NATIOMALE POUR LA -
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LVMH main objectives
within SNB:

» Objective 3: « Make biodiversity a
positive issue for decision
makers »,

* Objective 12: « Ensure a
sustainable use of biological
resources »

» Objectivel3: « Share the benefits of
using biodiversity in a fair and
equitable way »




